Connect with 650 DC Food Enthusiasts

§ compete for MetroCookingDC’s best bite!
Sunday, October 25th, 12:30 - 3:30pm

/ﬁ”‘ A f‘/ 7, 4 D
| he Metropolitan Cooking'

A
RESTAURANT ASSOCIATION
ETROPOLITAN WASHINGTO

Mnmum,m

B = B

:
:
:
1l
H
:
:
:
:

Join 50 top DC area restaurants in the 3
annual RAMW Grand Tasting Pavilion at
MetroCooking DC.

A spot in the Grand Tasting Pavilion is the
ideal opportunity to meet and greet local
consumers passionate about the food
industry.

TABLES ARE LIMITED!
Contact Carleigh to reserve:
carleigh.smith@ejkrause.com
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¢ 2 Celebrity Theater tickets

Commitment

* Provide 600 sample-size portions
» 2 team members to serve samples

» Arrive at scheduled load-in time

¢ Participation fee: FREE

Provided
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* Signage to identify your restaurant

« 6-foot serving table & back prep table
* Ice, disposables, cocktail napkins, linens
* Electricity

* 4 General Admission tickets
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About MetroCooking DC

Locakion
Walter E. Washington
Convention Center

Now in it’s tenth year, MetroCooking DC attracts over 18,000 food enthusiasts
from the DC metro area. This two-day event features a wide array of activities
including cooking demos by Food Network star Giada de Laurentiis and local
James Beard chefs, taste talks and educational seminars, a L’/Academie de Cuisine
pop-up cooking school, Natural Products & Healthy Living Pavilion, Beer, Wine &
Spirits Garden, RAMW Grand Tasting Pavilion, shopping from 250+ specialty food
exhibitors and more!
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10:00 am - Noon

Pavilion Hours
12:30 - 3:30 pm

Competition Promotion
Social Qubreach:
In our NEW Best Bite contest,
participating restaurants will
compete for the best dish voted
upon by attendees during the
Grand Tasting event. We will

announce the winner to all

* Restaurants are featured in a
high level marketing campaign
which includes a variety of print
& digital media publications,
social media, radio and TV ads

1,700
U Twitter Followers

3,500

¢ Logo featured on MetroCooking

DC website, in show directory
(dist. 18,000), and on-site
signage.

MetroCooking DC attendees after
the event and award the winning
restaurant.
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Facebook Fans

600

Instagram Friends

50,000

Email Subscribers
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